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Current cattle price levels and future trends are a result of many factors.  Large feeder cattle numbers, slow marketing rates out of the feedlots, record heavy slaughter cattle weights, and the slowing of beef demand increases will put a lid on the potential for higher fed cattle prices for the 2000 marketing year.  These negative fed cattle factors may continue into early 2001 if cattle feeders do not start to market at a more aggressive rate than they have been.  The market situation, that fed cattle are experiencing, will likely spillover into feeder cattle prices.  However calf and yearling prices will remain well above price levels posted in recent years.


The number of cattle on feed in United States feedlots with 1,000 head and larger capacity was up 11 percent from the August 1, 1999 report.  In the historically reported 7 states cattle on feed report, the on-feed inventory was 12 percent above 1999’s inventory level.  This set a record large inventory level at 8.81 million head.


Placements of cattle into feedlots rebounded in July after moderate placements in June.  United States placements of cattle into feedlots for the month of July 2000 were 6 percent above July 1999 levels and the historic 7 states reported 7 percent above the July 1999 level.  This included placements of cattle weighing more than 700 pounds and those weighing less than 700 pounds, which were both above July 1999 placements.  Dry range conditions in many areas of the West and Central Great Plains contributed greatly to these large placement numbers.


The marketing of fed cattle during July followed the low rates of prior months.  During July, marketings by feedlots were 2 percent below 1999 levels.  Compared to the cattle on feed numbers, July’s fed cattle marketings were extremely low.  The lack of fed cattle marketings has resulted in record high steer and heifer slaughter weights and increasingly large percentages of over finished cattle being marketed.


Cattle feeders continued to delay marketings throughout August.  Therefore, fed cattle prices will remain under pressure and the losses for cattle closeouts will continue to rise.  As reported by the Livestock Marketing Information Center in Denver, Colorado, most cattle closed out of commercial feedlots in August posted losses in the $80 per head area.

